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How Farmers Can Make a Leapfrog to Higher Income? 

 

(The article is discussing Global Problems while using Africa as a Case Study) 

 

Over sixty (60%!) percent of the world's 7 billion people population lives, is engaged and makes 
a living from agriculture.   

The fact that the majority of those farmers' situation is so poor - should occupy the thoughts of 
world leaders, as well as the leaders and policymakers in each country (especially the less-
developed one). 

Under such circumstances, the key question one should ask is:  

What else must we do to change and improve the situation of those farmers? 

 

 

Struggle to make a living 
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Ridicules is that farmers suffer the most precisely in the countries where there is plenty of water, 
land, sun and available labor - basic agri-success factors.  

Hence, we can conclude that the above are not the main problems, and therefore we must seek 
different problem/s and search for the solution elsewhere. 

 

Seeking a Way Out (a solution) 

How do we change that situation? 

It requires a perceptual change that will involve using a different economic model/s as well 
understanding, accepting and managing the fact that the process itself of the change will not be 
short or easy. It takes patience to develop and apply such a vision. We have it. We did it! 

The whole Biofeed team lead by me, we are familiar with these principles, as we are driven by a 
long-term vision. Our vision is backed by proven high-level results over many years. 

The way to 'transfer' a Vision into reality is through a Model. Currently applied Models simply 
do not reflect and do not 'transfer' well the vision of leaders into reality, as they would like. 

Hence, there is a need for a NEW Model, that will reflect the vision of leaders and will be 
economically sustainable, which means, business-oriented, and highly profitable for all parties.  

How do we create a 'highly profitable for all parties' model? 

The profit comes from providing the consumer (the buyer of agri-products), high-perceived 
benefits. That is high added-value products for which accordingly he is ready to pay a higher 
price.  

Unfortunately, most farmers do not know, or do not understand, or do not have the tools to create 
'high-perceived benefits'.  

Here is our place to act. Because, once we understand the above, it becomes our duty to search 
for a solution and support those farmers to create 'high-perceived benefits', which means 
increased income.  

'Support' does not mean only, or even mainly, money.  
Remember what they say –  

“give fisherman money he will not be hungry, 
give him a boat he will feed the whole village”. 

 



Based on past events, we know that only financial investment will not yield positive results 
(many have already tried this >> and failed <<).    

Therefore, the financial investment is required, but it has to be located in the right initiative and 
combined with an appropriate holistic economic new model. 

 

How Do We Generate Continuously 'High-Perceived Benefits'? 

We generate high added value, and therefore income, when we give a cure for a big problem, 
solve related problems, bring a solution to great pain, or make (bring) significant advantage.  

From the moment you generate a sustainable advantage, and there is a constant high market 
demand, you can charge more for the benefits that you created. 

When this happens, we can demand a higher price than the 'usual', and have happy customers 
ready to pay it. 

For example, the price of a cellular phone with data access is higher versus without data access.  
Similar is with fruits market – tasty, nice looking fruits free of chemicals and free of pests has a 
higher price than “regular” fruits with only part of the virtues.  Most important is that in both 
cases the customer (the buyer) is ready to pay more for those characteristics. 

Now think about a farmer who can charge 0.02$ extra for each fruit, and he is having 40,000 
fruits per hectare! That is the addition of an extra 800$ per hectare. Note that many farmers live 
out of 1.9$ per day ($694 per year!!). 

 

Targeting the Market 

And, one more thing, to generate higher income from higher value, you have to target customers 
who can pay for that added value.  

Therefore, we will define the global market Middle Class as the main mass-market target 
customer. Assuming that they have already plenty of food, and getting food is not their main 
problem or the big pain we are going to solve for the Middle Class, we should ask: 

What is the most 'painful' and 'distressing' for the middle class? 

Whether it is Europe, the US, China, India, Japan, and other advanced markets, three food issues 
repeat themselves, and both are related to health trends - 

1. The desire to consume more high-quality fruits and vegetables (healthy and beautiful). 

2. The (understandable) desire for fruits and vegetables to be free of chemicals. 

https://biofeed.co.il/wp-content/uploads/2019/09/Africas-Missing-Link-To-Success-A-Successful-Working-Model-08.09.2019.pdf


3. Environmental and social awareness of the way of production (e.g., no chemicals, and 
without exploiting the farmers), and transport of agricultural produce (CO2 emissions). 

 

Bingo! 

This is exactly where developing countries can produce - the highest value-added to satisfy the 
demand. 

The Green Valley National Export Project (GVNEP) was created based on the results of the 
analysis of these (and other relevant) factors. 

On one hand, understanding the advantages and disadvantages of agriculture and farmers' 
situation in developing countries and, on the other side, understanding the needs and 
requirements of developed markets. That, in turn, created the push toward the GVNEP initiative. 

GVNEP is a model that bridges the gap between the two ends. The result of 'the bridging' 
produces a huge business added value throughout the entire value chain, for all involved.  
For more information see The Green Valley Principles,  The Model Package For Successful 
Agricultural. 
. 
 
For a greener world  
Free of sprays 
Full of joy 
 
 
 
See you soon,  
 
Nimrod  
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P.S.   
If you do not like to be poor, if you want farmers to make a higher income, if you want to 
improve your future now (and not, maybe, in 50 years), you need to create value to your targeted 
customers.  
 
The higher the value you create the higher is your potential income.  
 
In GVNEP, we make sure you create a continuous advantage that gives your customers a long-
lasting added value. 
 
 
P.P.S. 
This week, the 13th to 18th of October, I am in Ghana. I would love to meet as many of you as 
possible. However, since my time is limited I am afraid I would not be able to do this, and I will 
have to prioritize. So please, if you want to meet, send me a reply email explaining why you 
want to meet. I will let you know if possible. 
 
 
P.P.P.S. 
 
"How do I become a Biofeed Green Valley member?"  
 
There are several necessary steps before we can launch a Green Valley National Export Project 
in your country. These steps include: 
 
1. Biofeed FreeDome regulation, adjustment to specific market needs, conditions, and marketing.  

2. Direct contact with the country central government for the establishment of a Biofeed-

Government direct link and cooperation to create a joint work plan according to the 

government's vision and commitment and the project plans. 

3. Launch of the Green Valley program 

 
That is it; easy and fast!  Isn't it simple with wonderful results?! 
 
 
P.P.P.P.S. 
It is good to keep in mind that – 
 
1. Biofeed Green Valley focuses on National Projects. 

2.  Biofeed Green Valley is about promoting exports of high quality produce to high-value 

markets.  

3. Green Valley is not a charity program. It is business-oriented, which is exactly why it will do 

well for all involved and mainly for the growers. 

https://biofeed.ravpage.co.il/GreenValleyInterest


4. Green valley – by combining the needs of countries to advance their agriculture and by 

providing education and partnership brings an added value to all and offers fulfillment of the 

world food market-demand for more, high-quality, fresh fruits. 

5. By applying Biofeed Green Valley, we add the Israeli experience and ability to assist farmers 

to grow higher-yields and higher-quality.  But that is not all. 

6. Green Valley emphasizes and focuses on growing (mainly) for Export Markets, so the 
exporting countries will also see a flow of foreign currency, which is so needed for the 
developing economy. 
 
Find here a link to some more information about Biofeed FreeDome and Biofeed Green Valley 
>> link < <.  
 
 
P.P.P.P.P.S.  - Frequent asked questions (FAQ) –  
 
* Will I need to pay before start marketing? Yes. Regulation and Marketing takes time and 
costs money. Besides, there is a payment to Biofeed according to our standard distribution 
agreement. Although Biofeed's investment in time, knowhow and goods is substantial, you 
practically get it for free and the only payment to Biofeed is for future goods order. 
 
* How much time does it take until the regulation is over? Well. That varies between 
different countries. Our shortest experience is 4 months only, but in some places, it may take 
years. Still, there are countries where wide infield testing and education are allowed during the 
registration process. We recommend you to find out the situation in your country before 
contacting us. 
 
* I have no prior experience as a distributor; can I still be your distributor in my country? 
Yes. Biofeed unique method of marketing and distributing enables investors to collaborate with 
us even with no prior experience as distributors.  
 
* I have no money. Can I serve as Biofeed's distributor? Yes, if you manage to get the 
required financing that is required.  
 
* I want to know more about your technology and results...    >> link  <<.  
 
 

Change begins with a decision that the existing reality  
is a choice and not a decree of fate 
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